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My name is Konstantin Zhukov and I am a 
freelance graphic designer based in London,  
with over four years’ experience in the industry. 

My entry to the world of professional graphic 
design was via an internship at Apple EMEIA, as 
part of their design team in London. It was an  
amazing ‘school’ for branding and attention to 
detail. Since graduating from London College of 
Communication, I’ve pursued a freelance career.

I am accustomed to working in both digital and 
print media — often producing designs that can 
be translated from one medium to another. 
Having worked for cultural institutions such as 
Tate and the Natural History Museum over the 
last few years, I have not only been responsible 
for a wide range of designs but have gained 
a better understanding of the art world and 
institutional responsibility.

I’ve been lucky to work on projects from the 
research stage, through rounds of presentations 

and feedback leading to artworking and 
print production. 

Whilst work for public institutions often involves 
many stakeholders and longer scrutiny of 
message and design, working in the fast-paced 
environment of Boiler Room — a live event 
enterprise — involved a creative process that had 
to embrace quick, intuitive and bold solutions.

Besides my graphic design practice, I also work 
on self-initiated projects. Taking inspiration from 
various literary sources, such as the homoerotic 
poems of the Islamic Golden Age or Foucault’s 
writings on sexuality, my work takes the form of 
photography and publications. Most recently,  
my photo essay was published in the progressive 
Moscow based LGBTQ+ publication o-zine.ru.

Please see my CV and selected works below.

Very best, 
KonstantinHello

http://o-zine.ru/jezga


CV

GRAPHIC DESIGN
Natural History Museum, design studio 
freelance graphic designer  
May–November 2018 and January–March 2020 
Tate, design studio 
freelance graphic designer  
Aril 2018–March 2020
Boiler Room, design studio 
freelance graphic designer  
May–June 2019 
FairPlanet.org 
freelance graphic designer  
November 2018–March 2019 
Treatment Action Group NY 
freelance graphic designer  
December 2017–January 2018
Jungle Creations, online media agency 
freelance graphic designer  
May–October 2017
Apple, Marcom EMEIA 
graphic design intern, London  
October 2014–May 2015

EXHIBITIONS AND BOOK ART FAIRS
Paris Ass Book Fair in Palais de Tokyo  
participating artist, panelist, June 2020  
canceled due to pandemic and moved online
Queer Frontiers by ARTIQ and Pride in London 
participating artist, July 2018
Strange Perfume in South London Gallery 
participating artist, May 2018
Paris Ass Book Fair in Palais de Tokyo 
participating artist,  
March 2017 and March 2018
Flecha Art Fair in Madrid 
participating artist, February 2016
Cock Au Soleil at NY Art Book Fair  
contributing artist, September 2015

PUBLICATIONS
o–zine.ru, LGBTQ+ magazine in Moscow 
Эссе о самоуверенности и гомоэротической 
поэзии Ближнего Востока, words and photgraphy 
read here 
Jezga, Vol.2 
Bath House: an essay on self–confidence and 
homoerotic Islamic poetry, photo essay —  
words and photgraphy read here
Contra Journal, Issue 1 
Token of a Lost Utopia, essay read here
Screen Shot, Issue 2 
Published photographs from the Homoerotic Islamic 
Poetry series

LANGUAGES
Fluent in English, both written and spoken 
Russian and Latvian, both native

EDUCATION
London College of Communication 
BA (Hons) Graphic and Media Design, 2012–2016
Central Saint Martins 
Foundation Diploma, 2011/2012

https://o-zine.ru/jezga/
https://drive.google.com/file/d/1KElNq1EGikXCbvwM6X5MBnYpxcLCvAat/view?usp=sharing
https://drive.google.com/file/d/1tajSHWyZiOPBfpw5OZcDm8_JYicbkwa1/view?usp=sharing


Tate

SOL CALERO: EL AUTOBÚS
Design of the marketing campaign 
Sol Calero is a Venezuela–born, Berlin–based artist 
whose work draws upon visual clichés related to the 
popular image of Latin America. Her paintings and 
murals are populated by colourful patterns, while 
her installations have a makeshift quality.
The design of the marketing campaign for Calero’s 
Tate Liverpool commission relays the spirit of the 
artist’s oeuvre through the use of type, layers and 
the bright pattern taken from the artist’s work.



Hero poster



Press ad 
Frieze Magazine 
Issue 204, June–August 2019



Apple

WORLDWIDE DEVELOPERS CONFERENCE
Creative artworking
I was asked to design banners for the exterior and 
interior of Moscone West center in San Francisco, 
based on the overall identity of the Apple’s 
annual event.







Business Insider UK 
MacStories.net 
viewed 09/06/2015



Tate

LATE AT TATE BRITAIN
Event identity: design and art direction
Free monthly events series curated by and for 
young people, featuring music, live performances 
and workshops inspired by displays, exhibitions  
and artworks in Tate’s collections.
I was asked to refresh and expand the identity 
originally designed by Alessia Arcuri. I developed 
the image treatment, updated the graphic, 
and worked on the design of new assets — 
on–site formats, improved on–event wayfinding, 
and merchandise.



Social media and web



On–site 
Banner, Atterbury Street 
Vis Screen, Manton Foyer









Natural History Museum

MEMBERSHIP CAMPAIGN
Design and print production
I was asked to design an interim campaign to  
boost the Museum Membership sales in a short 
period of time.
The Membership’s blue brand colour and the 
illustration of Hope the blue whale — recently 
installed in the Museum’s central hall — became 
the key elements of the campaign, creating bright 
graphic assets that would stand out from the rest  
of the Museum’s printed collateral.



A5 leaflets  
General and family offer.





Roaming desk and VIS screens 
Using centered type treatment as a 
brand mark, photographic approach was 
deployed for the VIS screen designs to 
showcase the beauty and the peace of 
the Members Rooms and complement the 
graphic approach of the printed leaflets. 



Displaced Dishes

CHARITY COOKBOOK
Art direction, design and print production
Displaced Dishes is a cookbook featuring  
recipes from 11 different countries, donated by  
residents of a refugee camp on Samos Island in  
Greece. The book is a snapshot of a displaced  
community, expressed through its members’  
most cherished dishes.
It was important to relay the feelings of warmth,  
hope and home through the design of this book.  
Thus, turmeric yellow became the brand colour  
and uncoated paper — the printing choice.
100 % of proceeds going towards Samos Refugee 
Camp, Greece. Available online, in London Review 
Bookshop, Waterstones, and other bookshops 
throughout the UK and Europe.











Natural History Museum

VALENTINES AT THE MUSEUM
Design and print production
I was approached by the Natural History Museum 
Design Studio to make designs for a ticketed 
late event, aimed at a target audience of young 
Londoners interested in museums and galleries.  
It was a great opportunity to challenge the sombre 
tone of a science institution and produce designs 
reflecting the playful nature of the event.



A6 programme



A6 programme



Designs in action





Tate

TATE EXCHANGE INTERNATIONAL REPORT
Publication design
Commissioned by Tate Exchange — an experimental 
space within Tate Modern and Tate Liverpool — this 
publication explores partnership and programming 
models from a cross–cultural perspective. Distributed 
throughout the wide network of Tate’s international 
partners, both current and prospective.











Boiler Room

VARIOUS EVENTS
Concepts, design and creative artworking
Boiler Room is an online music broadcasting 
platform, commissioning and streaming live 
music sessions around the world. The diversity 
of Boiler Room’s programming is reflected in the 
variety of cutting–edge graphics produced  by 
the in–house studio. 
Joining the team as a freelancer, I was responsible 
for the creation and artworking of various event 
assets published across social media and online 
platforms. Working in the fast–paced environment  
of a live event enterprise, the creative process had 
to embrace quick, intuitive and bold solutions.



Boiler Room X Fight Club 
Original graphic — concept and design.



Boiler Room X Ballantine’s 
Design of the printed poster–programme 
(CMYK+spot colour) and artworking of the  
social media assets.
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